2008 TITLE X
BUSINESS MEETING




To Create Healthy Individuals, Families and Commmnities

e Promote and advocate sexual health along the
continuum of life

e Create and broaden access to health
education, information, and services

e Operational Excellence
e Diversify Resources



Delegate Agency
Accomplishments

2007 FPAR Update |gg%,

64 Agencies o
290 Sites
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Comparative Number of Male
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In addition to basic clinical services
Title X support infrastructure,

education, outreach, and marketing

which Is critical to the success of

the basic clinical services.



Community Education &
Outreach
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Average Expense Per User
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Average Title X Investment per
User
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CFHC awarded a five-year
Title X Project Period
(January 1, 2008 — December 31, 2012)

$20,451,494



Office of Population Affairs
Title X Program Priorities
2008

e Assuring ongoing high quality family planning
and related preventive health services that
will improve the overall health of individuals;

e Assuring access to a broad range of
acceptable and effective family planning
methods and related preventive health
services that include natural family planning
methods, infertility services, and



services for adolescents; highly effective
contraceptive methods; breast and Cervicqxl
cancer screening and prevention that
corresponds with nationally recognized
standards of care; STD and HIV prevention
education counseling, and testing;
extramarital abstinence education and
counseling, and other preventive health
services. The broad range of services does
not include abortion as a method of family
planning;



e Encouraging participation of families, parents,
and/or other adults acting in the role of
parents In the decision of minors to seek
family planning services, including activities
that promote positive family relationships;

e Improving the health of individuals and
communities by partnering with community-
based organizations (CBQOs), faith-based
organizations (FBOs) and other public health
providers that work with vulnerable or at-risk
populations;



romoting individuals and community health
oy emphasizing family planning and related
oreventive health services for hard-to-reach
populations, such as uninsured or under-
iInsured individuals, males, persons with
limited English proficiency, adolescents, and
other vulnerable or at-risk populations.




Yes, Family Planning enjoys strong
support within California.

Important to share the message of
how family planning enriches and
strengthens women, men, their
families and their communities.




Thank you for the services that you provide
every day to individuals seeking quality,
affordable family planning services.



e Congress passed a $16.8 million increase
for 2007-08 of which $15.1 million should
be allocated to the Regions

e April 9, 2008, OPA/OFP/Region IX
announced a competitive application for $1.9
million in awards between $50,000 -

$500,000
» Increased users

» New populations resulting in new-
Increased users




e Nationally, Medicaid Is the largest single
public payor of family planning —

FamilyPACT

e Important to leverage all sources of revenue



Issues for Future of Title X

e Access by minors

e Universal access — immigrants —
undocumented

e Rising costs of contraceptives and new
technologies

e Implications of “over” or “behind” the counter
status of supplies



e Workforce Issues
e Limitations to pregnancy options counseling
e Medicaid walvers
e “Medical homes”
e Measuring quality — performance - outcomes
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